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Marine Species

• Rapana whelk
• Green mussel
• Aquarium pets (Lion fish)
• Fish, shellfish, and shrimp diseases
• Invasive aquaculture species

– Oysters and shrimp



Pathways



State Legislation

• State Noxious Weed Act (Title 46, Chapter 23)
• State Crop Pest Act (Title 46, Chapter 9)
• Aquatic Plant Management Act (Title 49, 

Chapter 6)
• 50-13-1415  Importation, possession, or placing 

of hydrilla and water hyacinth.
• 50-13-1630  Importation, possessing or selling 

certain fish is unlawful.



Aquatic Plant Management Act

• APM Program
– Prevent, investigate, monitor, manage aquatic plant 

problems in public waters
– Identifies lead agency

• APM Council
– Multiagency board
– Coordinates activities, approves plans

• APM Trust Fund
– Provides funding flexibility



Illegal Aquatic Plants

• Alligatorweed
• Brazilian elodea
• Common reed
• Eurasian watermilfoil
• Hydrilla
• Slender naiad
• Water chestnut
• Water hyacinth

• African oxygen weed
• Lymnophila
• Giant salvinia
• Water lettuce
• Purple loosestrife
• Water spinach
• Water primrose
• Exotic bur reed



Illegal Freshwater Fishes

• Freshwater electric eel
• Candiru catfish
• Diploid grass carp
• Walking catfish
• Piranha

• Stickleback
• Mexican banded tetra
• Sea lamprey
• Rudd
• Norther Snakehead



State Agencies with ANS 
Interests

• S.C. Department of Natural Resources
• S.C. Aquatic Plant Management Council
• S.C. Department of Agriculture
• Clemson Univ. Dept. of Plant Industry
• Clemson Univ. Extension Program
• S.C. Sea Grant Consortium



South Carolina 
Aquatic Nuisance Species 
Communications Project 

S.C. Department of Natural Resources



Objectives

• Reduce the spread of ANS caused by:
– Recreational boating, fishing, and hunting
– Seafood consumers and industry

• Achieve contact with 25% of the target 
audience by June 2006

• Test the effectiveness of direct and indirect 
contact with key audiences.



Target Audience

• Freshwater – Recreational boaters, anglers, 
and waterfowl hunters.

• Marine – Seafood consumers and industry.



Freshwater Strategies

• Enhance and test delivery of information through a 
combination of sport shows and agency web sites.
– Conduct surveys before and after education

• Enhance and track ANS outreach.
– Add SAH logo to DNR material, share web links
– Put message in new sites e.g. TV show, Rules and Regs, 

magazine



Marine Strategies

• Expand existing outreach to encourage shell 
recycling.
– Oyster shell recycling
– Proper disposal of shrimp parts

• Develop voluntary partnerships with the 
seafood industry.



Statewide Strategies

• Increase institutional capacity.
– Formalize multi-agency ANS Task Force
– Pursue partnerships with industry and NGO
– Develop and implement SC ANS Mgt. Plan
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